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FPreface

It 1s increasingly being recognized that teaching principles of cconomics
helps business administration students better understand the economic {orees
that helps in taking effective decisions in the real time business praciices and
also helps in developing and strengthening the overall analytical talent of
students to solve present and future business problems.

Managerial economics, It is the integration or appheation of economic
principles in business practices or business administration in order to solve
the problems of the business. It has been recelving more attention in
business as managers become more aware of its potential as an aid to
decision-making, and problem solving.

This Book on Managerial Economics mainly introduces topics  in
microeconomics and macroeconomics to students to enable them fo apply
the same to business decisions. The purpose of this book is to simplify the
process of understanding Managerial Economics. The Book covers a narrow
range of topics. The readers can make their choice as per the need of study
COUTSE.

The Book is mitiated as a reference book for PG and UG studenis in

faculties of Commerce & Management, especially in consideration with
MBA students.
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Penetration of E-Banking Services in rural
area with Special Reference to
Chikkamagaluru District

Mr. Vinith H P, Dir. Shrinivas B. Patil
PG Depl. of Management Stadies(MBA) TEMS-B School,
AlT, Chikkamagaluru, Hubli,
Foarmnutaka, Tndia Karnataka, India
ABSTRACT

A bank is a lnancial institution that™s penerates the eredit by giving money 1o a borrower whao is in
need, the process of lending can be done either directly or indirectly through capital market, In the modemn
world we are all heard about e-banking. U-banking is most popular in the current siluation. Electronic banking is
known as E-banking. It is known as virtual hanking or onling hanking, The ohjective of this research was to
assess the level of awareness and usape of L-banking services among rural population, For this purpose Data
collected Lrom 100 respondents {Bank Account Holders) through questionnaire as rescarch instrument, the daca
s been analyzed with the help of tabular statement and hvpothesis test, at last it is concluded stating level of -
Banking services in rural arca is low and measures has Lo be laken to create awarcness and train the people in
order to take the fruitful benefit of E-Banking services,

I. BANKING

A bank 15 a Onancial institution that’s generates the credit by giving meney to a horrower whao s in
need, the process of lending can be done either directly or indirectly through capital market. This is one ol the
economic sysiems which meanipulate on national ceonomy. Banks are exiremely organized in most countries,
Most of the countries have this institation as a financial indermediary, Banks offers many services 1o thewr
customers incheading acceplance of customer’s mooey  deposits, providing differenl bunking services o
cuslomers, crealing loans 1o individeal and company and also most impordantly the E-Banking services,

I1. E-BANKING

In the meden world we are all heard aboul e-banking E-banking is most popular in the earrent
situgtion. Electronic hanking is known as E-banking, Tt is known as virtual banking or enline banking. L-
banking is a result it shows how banking wdusiry = continuously prowing and modernizing. E-banking has the
meaning that the to give automatic products of fraditional banking and service direct fo customer by using
electronic devices and medias,

Types of E-banking services
The major types of E-banking services are divided on the basis of how operations and transaction takes
place they are as follows;
» Account Details
+ Transfer of balance
¢ Pavment of bills
Bill presentment
Misc. Lending
Service of business banking
Customer service and management
Cross selling
Avcount aggregalion
¢ fund transfer through electronic

* @ ® # @
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Importance of e-banking
E-banking is very imporant for several Tactors since it helps the customer derived benefits [rom the
bank. The internet banking service is very diflerent from olber networks, telephone banking, ATMs. Therefore
internet banking brings various type of challenges and requires innovation
Many banles are already implemented and also many rural and cooperative banks are planning to implement ¢-
banking because il has severa] advantages they have deseribed as follows:
¢ E-hanking system is very convenient for customers; it operates on the choice of the customer
* With the e-banking we can save the fime of the bank as well as the public
o ‘This is the first step to international banking
E-banking provides the service throughout the vear and 247 at any place
It is well organization system for access the account through inernet
1t is convenient in terms ol labor tme, capital
B this banks can be competent in existing market and hank can atfract new customer,
Ciain the market share and reach the good position in society and in industry,
E-bank can be only access by the person who is registered so that i1 can avoid the threats

I REVIEW OF LITERATURE

K T Geeth, V.Malarvizhi, E-banking system is very use full to customer and also bank and other orpanization
like government arganization efe, To expansion of productivity, lo increase elliciency, bank service qualily.
expansion of bank globally (E-banking here place a major role (it's very imporant to all commercial banks w
adopted E-hanking service in their countries as well to their customers .one of the study shows that in modern
days vounger peneralion were using electronic banking system more than the older generation because ol the
impact of the new technology and innovation. Soeme vsers are don’t like to use because of the don’t know to use
E-banking in a proper way therefore the study also focuses in the conciliation that the necessary action should
be laken by the bank 1o mncrease the awareness and also vsage of Ebunking services for those customers who
hesitates to make vse of E-banking services.

Anand Hadhakrishnan, Nowadays, the use of the internet is popular among all the age groups, Online Bunking
hus become a need Day by day the E-banking users are mercasing the people aged 26-35 are the people who
uses more e-hanking. FE-hanking makes the work easier and saves time of the customers, Banker and the
cnstomer awareness of the advantages of electronic banking bave drawn the interest ol many rescarchers,
parlicularly from the last decade.

Br. Thamaraischvan Natarajan, The vse of internet has revolutionized services across institutions, The
Banking seclor has registered importani change in the use of online banking. The use of online banking is one
factor which ensures the satisfaction of the customers of the bank,

Statement of the Problem

The E-commerce is the playing a major tole in the 2(kh century and the E-banking is one of the
impertant branches of E-commerce, | have chosen the topic “Penelration ol E-Banking Services in rural area
with special reference to Chikkamagaluro District””, To know the level of awareness of towards E-hanking
services & further to know the usapge level of E-banking services among rural population.

Ohbjective of the Study
» To assess the level of awareness and usage of E-banking services among rural population

Scope of the Stody

This study is restricted or limited to the 3 villages of Chikkamapalura Taluk & District numely Lakva,
Lddeboranahalli, Hule Lakya, Hiregowja, & Kanivehalli, Further scope of the study is limited just to know level
of penetration,

Research Design
Table 1 @ Showing the Research Design

_'I:y_[;e of the Study [ Dcﬁur.iiaiivc
Source of data collection
1.Primary data @ The primary dara is collected through the queslionnaires

2. Secondary data (The sccondary data 15 a collected through books, journals and magazines,
throngh E-journals ere,
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Micro Credit A Tool Of Financial Inclusion
And

Women Empowerment

Dr K_8.Prakasha Rao
Associate Professor
P.G.Department of Management Studies,

Chikkamagalure
Maobile: 9449781179
prakashraomba.anti@email. com

I. INTRODUCTION

Credil is un important in the lives of the rural poor i a developing cconomy. Faced with a weak social
sceurity system to fall back vpon, landless or near-land-less rural population is forced 10 depend upon credil for
its livelihood, ‘The low economic growth of these countries was percelved (o be due o the lack of low capital
resources, especlally in the rural areas, A vicious cvele of low capital, low productivity, low incomes, low
savings and consequently, o weak capilal base was perceived to be aperating, perpeluating a permanent poverty
syndreme. Therelore the main challenge before developing countries like India is to provide financial services
and eredit to the poor so thal poor emerges out of the poverty svndrome through meaninglul income generating
activitics. [t was this understanding that led various developing countries to make credit as an integral part of
their poverty alleviation programmes. The conceplion and tmplementation of such programmes more ollen
based on the broad principles of social banking helped several developing countrics including India. Social
bunking is described as “the elevation of the entitlements of previously disadvantaged groups to formal eredit
even if this may enlail 4 weakening of the conventional banking practices™ |Copestake ot all984], In India
Afler nalionalization of commercial banks in 1969, a number of programmes have heen desipned specially w
enlarge the flow of credit 1o the poor. The government (state) adopted the dircet lending programmes,
development of credit institutions such as Regional Rural Banks (RRBs) and Tntegrated Rural Development
Programme (TRDP), a credit based poverty alleviation programme implemented through Commercial Banks.
Later TRYSEM, DWCRA, SITRA and GEY which came oo existence one of after another and viewed as
independent programmes, resulling in a lack of coordination and linkages. Taking into all the strengths and
weakness of above programmes, a single selftemployment program SGSY on 1.4.99 which offers perfect
balance -between eredit and subsidy, The focus of this program is towards micro- enterprises and involvement
of SHGs. Women form a cruvial purl of human resource,  Unless this section ol populatiom is given
uppuortunitics to prove their capabilities, the development would be imperfect. Women form a vital part of the
Indizn economy, who constitute 1/3rd of the labour foree, and primary members contributing in the survival of
the Tamily, Women are the backbone of the agriculture sector, comprising the majority of agricultaral labourers
in India, Tn arder to alleviate rural poverty, casy access to micro eredit for development and promotion of micra
enferprises and income gencration activities is imperative, Keeping in view, SHG based micro financing
programs and projects have implemented in India. Government of India has also implemented reral women’s
development projects known as Swashakti and Swayamsiddha, which envisage SHG based micro financing for
cmpowerment of rural poor women. In order o address issucs of development, a larpe number of women
focused schemes have been promoted. Swaran Jayanti Gram Swarozgar Yojana, Swashakti, Swavamsiddha
Programme and micro financing schemes of Rashiriva Mahila Kosh were launched by the Government of India
to address issues of women’s economic empowerment. Sustainahle socio-economic development of rural poor
has been one of the top priorities of government both at Centre and at State.

Swashakthi and Swayamsiddha Projects are the two major projecis which emphasis on [lormation of
Women SHGs and thenr strengthening, bank linkages and convergence ol ongoing development progranimes,
Though, these projects are being implemented by Central and various state govermments, involving a large
mumber of stakeholders, the performance und functioning of these projects is being affected by several socio-
cultural and administrative factors. In this situation, these programmes need special focus for their review and
examining the emerging problems; constramts and challenges for evolving oul effective strategies to resolve
them and also ensure effective and efficient functioning ol micro credit programmes in India which aim
empowering mural wormen, Against this backdrop, the present study purports 1o review the implementation of
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Swayvamsiddha and Swashakti projects o the selected slales and examining the functioning of these
programmes as well as assessing their impact on socig-ceonomic status of rural women, Coming o the
Karnataka, hetween 1984 and 1985, MYRADA, a non- governmental organization engaged in mral
development, promoled penesis of the first SHGs, referred as Credil Management Groups, with a [oeus on the
mamggzement of credit, In 19905, IFAD, with world bank collaboration and in partnership with the Government
of India and six state governments, including Kamataka, launched a similar progrannme titled Swashakthi. This
experience encouraged Kanataka (o launch a state-wide programme called Sibree Shokihi {Women's Power),
based on the SHG strategy. It is obvious that, the SHG concept was planmed and implemented as a superior
strategy for lending Micro Credin, eradication of poverty and development of women in the state.

I1. FINANCIAL INCLUSIHON AND MICRO CREDIT

Policies ol the currenl phase of {inancial liberalization had sn immediate, direel, snd dramatic efleet on
rural eredit, There has been a contraction in rral hanking in general and in priority sector lending and
preferential fending to the poor in parteular. The current Phase of lnancial lberalization populavized the
concepl ol lnuncia] inclusion in India as a channel to "provide thrifl, eredit and other nancial services and
prodocts of very small amounts to the poor enabling them to raise their income levels and improve living
standards”,

Savings

Banlk Accounts Insurance

Financi /

al

Financial advice / Paym‘cnt and
Remittance

Affordable Credit

Source — Report of the commitice on linancial inclusion

“TFinancial inclusion may be defmed as the process of ensuring aceess o {naneial services and timely
and adequate eredit where needed by vulnerable groups such as weaker scetions and low income groups at an
affordable cost.”

The essence of linancial inclusion is Iving in the statement that “"the futore lies with those companics
who see the poor as thelr customers”, stated by C K Prabalad  in his hook "Fortune at the Bottom of the
Pyramid”, 1t is trving 1o ensure that a range of appropriate linancial services s available 1o every individual and
enabling them Lo understand and access those services. Apart from the regular Torm of financial intermediation,
it may include a hasic no frills banking accoent for making and receiving payments, a savings prodoct suited 1o
the patiern of cash lows of a poor houschold, money transfer facilitics. small loans and overdrafts for
privductive, personal and other purposes, insurance (life and non-life), etc. Micro finance and micre credit have
been recognized lor their significant role m poverly reduction by creating sell-employment opporlunitics,
supplementing agricultural income, linking agricultural households to local markets through the sale and
exchange of products and providing a source of employment for household members where wage employiment
is searce as well as empowermient of women pender.

The characteristic features of micro-credit operations are small Toans to poor households in mral and
urban areas for income generation through sell-employment. Micro-credii institulions may also provide
facilities for savings and other financial services, Micro-credit, as discussed in the international literature, s
associnted with the follorwing recurring empirical features;
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Abstract
GST is a single indirect tax for the whole nation, one which will make India a
unified common market. It is a single tax on the supply of goods and services,
right from the manulacturer to the consumer. Under GST, the government has
fixed GST rates on 1.211 goods and 500 services in the range of 5 to 28 per
cent. Therefore to identify the impact of GST over online purchasers, the
research title was developed and the survey was done with the objectives to
know the level of awarcness the online purchasers have towards GST, and
further study the impact of GST on Online Purchasers & there Purchase
Intention. Some of the major findings are 83% of the respondents agree that,
there is a general increasc in Tax rales of products after implementation of
GST,72% of the respondents strongly agree that, retum of products is
complicated after implementation of GST, 73% of respondents strongly agree
that, Cancelation of products purchased onling 15 difficult after implementation
ol GST, 98% of respondents strongly agree that the product delivery is much
faster. With the Indings finally it is concluded that GST has a greater impact on
online purchascrs despite of this there is a greater scope for E-Retailing in

future.

kKey Words- GST (Goods & Services Tax), Electronic Retailing, Online

Murchasers
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Preface

One day National Conference on “Emerging Trends in Business & Fconomy™
is organised by P G Department of Management Studies of Adichunchanagini Institute
of Technology. Chikkamagaluru. The sole objective of this conference is to share a
common platform for Research Scholars, academicians, industry cxperts & P G
students to share their ideas, thoughts, research findings ete.

The present decade of 21 century, 15 characterized by intense competition and
dynamic changes in the busmess world & economies. Understanding the nature of
global trends has never been more important cver before. Business concerns and
companies across the world are attempting to grapple with the changing business
cnvironment and 1t 1s realized that executing an existing strategy may no longer be
enough. Businesses and ceonomies need to think more deeply about the opportunities
and risks presented by evolving trends and chart a roadmap 1o success. In the above
context one day national conference is organised, the discussions & presentations on the
current trends were undertaken that will shape the future of business & economy.

The themes ol the conference are related to Financial Management, Economy,
Human Resource Management, Marketing and General Management. All the papers
published are reviewed by subject experts. The Review committce members reviewed
the papers and gave their valuable suggestions at various stages. We express our
profound gratitude to all members.

The editors acknowledge the cooperation and support tecetved from all the
contributory authors. This conferenee has been suecessful in attracting participants from
various parts of India,

We are extremely thankful and place our guidance to the Management,
Teaching, and Non -Teaching Fraternity and Students of AIT whose constant support
has cncouraged us at every phase of this conlerence.

Editors

1



Dr, Prakasha Rao K.S.

Head, PG Department of Management Studies

Conference Chair, NCETBE 2018

Message

Undoubtedly, globalised FEconomies and diversified business houses  have
fundamentally transformed our society in recent decades. The pace of change in
various scclors of economy 1s very much progressive and exploring new horizons.
However, the major transformation is likely to be due to the key public policy
decisions like Inclusive development, Demaonetization, GS'T, Make-in-India, start-up
India ete.,with profound impact on many sectors of our economy, and the potential to
lcad to new paradigms in manufacturing, services and infrastructure development.
The delegates in NCETBE-2018 will discuss and present implications of new
ceonomic policies and next generation business models, A diverse range of topics in
the arcas ol Economy, Finance, Accounting, Marketing, Human Resources, and
General management are featured in the conference. Organization of a conference
would not be possible without the dedicated efforts of many individuals. The
MNCETIBE-2018 is indebted to all the stakcholders, and volunteers who worked
tirelessly to ensure the best quality experience for the delegates during their valuable
time with us. Finally, I would like to thank our sponsors, and supporters for their

contribution to the conterence.
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Preface

One day National Conference on “Emerging Trends in Business & Economy™
is organised by ' G Department of Management Studies of Adichunchanagiri Institute
of Technology, Chikkamagaluru, The sole objective of this conference is to share a
common platform for Research Scholars, academicians, industry experts & P G
students to share their ideas, thoughts, research findings etc.

The present decade of 21 century, is characterized by intense competition and
dynamic changes in the busincss world & economies, Understanding the nature of
global trends has never been more important ever before. Business concerns and
companies across the world are attempting to grapple with the changing business
environment and it is realized that execuling an existing strategy may no longer be
cnough. Businesses and economies nced o think more deeply about the opportunities
and risks prescnted by evolving trends and chart a roadmap to success. In the above
context one day national conference is organised, the discussions & presentations on the
current trends were undertaken that will shape the future of busincss & cconomy.

The themes of the conlerence are related to Financial Management, Economy,
Human Resource Management, Marketing and General Management, All the papers
published are reviewed by subject experts. The Review commitlee members reviewed
the papers and gave their valuable suggestions at various stages. We express our
profound gratitude to all members.

The editors acknowledge the cooperation and support received from all the
contributory authors. This conference has been successful in attracting participants from
various parts of India.

We are extremcly thankful and place our guidance to the Management,
Teaching, and Non -Teaching Fraternily and Students of AI'T whose constant support
has encouraged us at every phase ol this conference.

Editors



Vinith HP

Assistant Professor,
PG Department of Management Studies
Conference Convener, NCETBE 2018

Message

On behalt” of AIT, 1 extend a very warm welcome Lo all the delegates and
participants for the National Conference on the subject “Emerging Trends in Business
and Economy™. The Conference aims to bring different ideologies under one roof and
provide opportunitics (o exchange idcas lace (o face, lo establish research relations
and to find global partners for future collaboration. The themes and sub-themes lor
this conference are indicative of relevant research areas to give the prospective
authors innovative prepositions about the ambit of discussion.

I on behalf of Organizing Committce & Adichunchanagiri Institute of
Technology. Chikkamagaluru sincerely place a record admiration and awe deep sense
ol gratitude 1o all Delegates, Resource Persons, Advisory Board Members,
Chairpersons, and Participants.

We remain grateful to Management of Adichunchanagiri Shikshana Trust @,
Adichunchanagin Institute of Technology, and our esteemed Sponsors for the
administrative, financial & moral support in organizing national conference and

enable it to reach summit,

X1



ISBN - 978-81-909372 - 4- 5

| Q 7 ABBS  ACHARYA BANGALORE B-SCHOOL
& &
| ACHARYA ACADEMY OF MANAGEMENT STUDIES

Jointly hosts

7" International Conference on
Ecosystem for Growth of Business

8" & 9" September, 2017

CONFERENCE
PROCEEDINGS




Role of Flexible Working Arrangements in facil
women in workforce in India - Paramita Roy
| " . S

Are Indian (;ompames addlr)g Economic Value to their Owners? Cases
ff Automobiles, Metal, Media and Telecom Sectors - Priyanka Goyal
1.vareness & Preferences of Customers towards Online
£ tailing with reference to Bengaluru City - Vinith H p
.|+ ro Women Entrepreneurs: Voice of the voiceless -Ms, Usha Rani M R

n essing the Role of Marketing mix in International Shipping Services:
g s in Ethiopian Context- Dr. Aravind Soudikar

“Financial Ecosystem And Its Effect In State Bank Of India -
Mrs. Nayana N

- 7%5.| An Empirical Study To AnalyzeThe Impact Of Disruptive Business
Innovation On The ROI Of Select Indian ICT-NI-SP - Sanjay Navin

A Study on the corporate social and environmental practices followed
by select industries with respect to Bengaluru district -
Ms. Selvi Satyanarayanan

- |47. | Indian Health Care And Insurance Industry On The Eco-System Of A
Digital Transformation- Amruthamma

Customer Perceived Value And Preference Towards Online Retail
Websites - Dr. K R Swaroop

49. | A study on Reengineering in Micro Health Insurance Industry as an
| | Enabler in the Health Care Eco System - Dr Vijaya BhaskarKolur

fSU. Talent Management- The path to organizational growth - Pallavi B

- |51, | Patient Safety: The Role Of Human Factors and Eco-Systems
Engineering - Dr. Arun

~ |52, | A Study on Digital Platform will Impact the Entire Ecosystem of the
Banking Industry - Ms. Rajini

53. | Performance Appraisal in Medicon Leather pvt.ltd - A Case Study -
| Veena Kumari

|94 | A Comparative study on Entrepreneurial Urge in Technical and
Management students of select Colleges in Mysuru city -
| Ms. Zareen Ummer

. |A Meticulous investigation on the power of Perceived Training Quality
Near training on Training and Development in Indian IT/ ITES Industry
. xj_ﬂiih_ﬁundaram

% Long Run Co-movement between Macroeconomic Indicators and IT
Index: A Study on Indian Equity Market - Dr. Dippi Verma

-"lq.‘___-‘-__

tating participation of

Grocery

[ E 5 9

T

-~
Lad

-4

al




Awareness & Preferenceg
Customers towards Online GrOCery
Retailing with Reference to Bengalury City 41
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Abstract

The Change is inevitable. Everything in the world is changgrq
except the change itself. Retailing is one sector which is facing the
war of change. This sector is poised for takeoff along 3 Ney
trajectory with modernization, customization and organizati,
(i.e., transformation from unorganized to organized sector). 3
retailing is reshaping in many aspects of the business ang the’
social life. Online Grocery Retailing refers to grocery store the
allows private individuals and businesses to purchase groceris}
and grocery products online. This study will try to describe the
awareness and preferences of Online Grocery purchasers' i
Bangalore City,, In order to achieve this, the following objective
are framed like to know the awareness of Customers towar
Online Grocery Retailing ,to identify the Preferences of Onl
Grocery Purchasers and some of the major findings are as follo®
72% of the respondents are aware of Online Grocery Retal
between the period of 1to 2years, 70% of respondents are awd®
°f Online Grocery Retailing services through advertisement, 64
of respondents agree that Online Grocery Retailing services arf
more complicated & risky than the traditional retailing, 92% o™
Féspondents want continue with Online Purchase in future.
Keywords: E-Com
Grocery Purchasers

) - online
merce, On| Retailing, !
niine Grocery Retailing,
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