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Abstract:

Online Grocer refers to a grocery store that allows private individuals and businesses to
purchase groceries and grocery products online. Despite the growth and importance of online
grocery, little is known about how people shop online for groceries. Previous studies
identified factors influencing on-line buying behavior; challenges faced by on-line retailers
but could not identify the purchase behavior of Indian grocery consumers. In order to study
the online grocery retailing influence on customer buying behavior in a systematic manner a
model is developed with simulating & restraining factors with an objective to investigate the
effect of stimulating and restraining factors on perceived value towards purchasing grocery
online in Bengaluru City. To collect the primary data research questionnaire consisting of 69
questions was distributed to 650 respondents, out of which 632 questionnaires were found
suitable for data analysis, SPSS version 21.0 has been employed for tabulation and graphical
representation of data. Statistical tools like Percentage analysis, multiple regression analysis,
Sobel test for mediation analysis, and One —way ANOVA were used to test the research
hypothesis. The findings of the study revealed that, the stimulating factors such as website /
mobile app’s environment, hedonic motivations, perceived usefulness, perceived ease of use,
vendor goodwill, pricing and promotion, purchase/ return policy, product assortment,
convenience, and quality of service has a significant positive influence on perceived value
.towards online grocery shopping. Whereas the restraining factors such as perceived risk,
intangibility has a significant negative influence on perceived value towards online grocery
shopping, evidently discouraging customer intention to purchase grocery online. Perceived
trust exhibited a significant positive influence on perceived value, which in turn significantly
influenced intention to purchase grocery online. From sobel test it was evident that, the
perceived value towards online grocery shopping mediates the relationship between the
exogenous factors and intention to purchase grocery online.

Keywords- Online Grocery Retailing, Customer Buying Behavior, Stimulating Factors,
Restraining Factors, Perceived Trust, and Perceived Value
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1.1 Need for the Study

PPurchasing of grocery have realized a revolution in retail market in India with the noticeable
deviations in the consumer buying behavior motivated by robust growth in income, changes
in lifestyles and cost effective and efficient enline and mobile technologies. Since, customers
allot less time to shop and much time to other activities, his‘her want for comfort has driven
their attention, have been frequently focused to internet shopping as a substitute mean.
Hence, the quick progression of internet 15 allering the way consumers purchases goods and
services and has quickly changed mito a worldwide phenomenon. Henee, the purchase
convenience has been one of the major motivations underlying consumers tendency to accept
online purchasing. Even though Online grocery retailing is still fairly small, but it is gaining
traction and is becoming increasingly unified into the day to day lives of Indian customers,
specifically in urban arcas. In spite of the progress and importance of online grocery, less 1s
known about how individuals shop online Tor groceries. Previous studies identilicd variables
affecting online buying behavior, challenges faced by online retailers but couldn’t recognize
the buying hehavior of Indian grocery consumers.

This study will help in understanding the impact of online grocery retailing on customers’
decision making in buving groceries. It also helps in identifying the perceived blockades and
benelils [or online grocery retaihing adoption. The study 15 sigmificant, because it throws
lights on the unique and ever-changing factors nfluencing the buying habits. Additionally,
Bengaluru City, (study area) is socially, economically, educationally and technologically
developed with population of 65, 95,013 as per Bruhat Bengaluru Mahanagara Palike (Palike,
2018)[1] . The Bengaluru City is known as Silicon Valley and if’s also the IT hub, due o the
dynamism ol the markel and ever developing (echnology, online shopping inplemcentalion is
becoming necessary in Bengaluru. This 15 the natural process of transition towards E- grocery
retailing which creates possibilities of better connections with customers,

1.2 Statement of the Problem

Over last couple of years several online consmmer behavior modcels has been developed Lo

comprehend and Torecast the exlensive array of decisions thal customers lake based on the

hackground of customer profile, online shopping profile, and other prevailing factors. The

smdy makes an effort to define the impact of online grocery retailing stimulating and

restraining factors on customers buving behavior in Bengalurn City, The significance of the

topic “A Stuwdy en Buying Beheoviowr of Customers towards Online Grocery Products:

Special Reference to Bengalurn City of Karnataka™ and reasons why it is decided to explore

this field are given shortly below,

1. Which are the probable factors affecting Online Shopping Behaviour of Customers in
sclecting Grocery products?

2. What 15 level of influence of Stimulating and Restraining Factors towards perceived
value?

ed

How the perceived value influences in intention to purchase grocery online?

1.3 Objectives of the Study
. To investigate the effect of stimulating and restraining factors on perceived value towards
purchasing grocery online in Bengaluru Cily,
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A Study on Customer Evaluation of Online Banking Services by
using the concept of Service Quality Dimension
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Abstract

A bank is a financial institution that's generates the credil by giving money to a borrower who is in need, the process of
lending can be done either directly or indirectly through capital market. In the modem waorld we are all heard about e-
banking. E-banking is most popular in the current situation. Electronic banking is known as E-banking. Itis known as virtual
barking or online banking. Success of any Banks, today largely depends upon the services offered by them. The moderm
day customer expects service in multi dimensions. These expeclations have to be fulfilled by providing the best quality of
service. In order to evaluate whather the service provided by an organization is fulfiling the customars” expeciations
organizations nowadays make use the concept of service qualily dimensions. The abjective of this research was to know
the influence of factors of Service quality Dimension in evaluating Online Banking Services, provided by various public and
private sector kanks in Chikkamagalury. For this purpose Data collected from 400 respondents (Bank Account Helders)
through questionnaire as research instrument, the data has bean analyzed with the help ol tabular sltalemenl and
hypothesis test, atlastitis concluded that the elements of service qualily dimension have impact on customer evaluation.
To conclude there is a posilive impact of the elements of service guality dimension (Tangibility, Reliability, Responsivanass,
Assurance and Empathy) on the customer satisfaction level with regards online banking services.

Key Words- aniling banking services, Serdice guality Dimension

1. The Cretical Background of the Study
1.1 Banking
1.2 E-banking

In the modern world we are all heard about e-banking.E-banking is mast popular in the current situation. Electronic
banking is known as E-banking, It is known a5 virlual banking or anline banking. E-banking is a resull it shows how
banking industry is continuously growing and modernizing. E-banking has the mearning thal the to give automatic
products oftraditional banking and service direct to custamer by using electronic devices and medias. (H.F, 2013}

1.2.1 Types of E-banking services

The major types of E-banking services are divided on the basis of how operations and transaction takes place they are as
Tollows;

= Account Details

Transfar of balance

= Payment of bills

Eill presentment

Mise, Lending

Service of business banking
Customer service and management
Crossselling

Account aggregation

Fund transfer through electranic
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Abstract

Online Merchandiser refers to a food market that permits personal people and businesses
to buy groceries and grocery product on-line. Despite the expansion and importance of on-
line grocery, very litile is thought concerning however folks search on-line for groceries.
Previous studies identified factors influencing on-line buying beliavior; challenges faced
by on-line retailers but could not identify the purchase behavior of Indian grocery
consumers. In order to study the online grocery vetailing influence on customer buying
behavior in a systematic manner, a model is developed with simulating & restraining
factors with an ebjective to investigate the effect of stimulating and restraining factors on
pereeived value towards purchasing grocery online in Bengaluru City. Data collected from
100 respondents (online grocery purchasers) through the questionnaire as a rvesearch
instrgment, the date has been analyzed with the help of the tabular statement and
hypothesis test, at last, it is concluded stating both the stimulating and restraining fuctors
have a significant impact on the perceived value of custowmers towards online grocery

puerchase,

Key Words: Consumer Behaviour, Online Grocery Retailing, Purchase Intention
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The Impact of Stimulating and Restraining Factors on Behaviour of
Customers in Selecting Grocery Online In Bengaluru City

1. Entroduction:

Onhne Grocery refers to a market that permits non-public people and businesses to get
groceries and grocery merchandise on-line (Alexandru M Degeratu, Arvind Rangaswamy,
2000). There 15 sometimes a delivery charge for this service. Online Grocery Retailing is
slowly developing and gaiming its importance in the field of E-Retailing. But the net grocery
selling has not penetrated the minds of consumers terribly with success needless to say.
Benefits of Online Grocery Retailing

e  Timec saving

o More choice in terms of products & brands

= Flexibility in terms of shopping

=  Easy comparison of prices from one seller to other.

¢  Fconomical when compared with traditional purchase

s Privacy

» Free from the crowded retail floors
2, Research Cap

Despite the expansion and importance of on-line grocery, very little is thought
regarding however individuals look on-line for groceries. Previous studies identificd faclors
nfluencing on-line buying behaviour; challenges faced by on-line retailers but could not
identify the purchase behaviour of Indian grocery consumers. An exlensive review of the
literature on online grocery retailing revealed that majority of rescarch on online grocery
retatling has been undertaken in the developed world (Gulten Bozkurt, 20010} (Torben
Hansen, Flemming Cumberland, and Hans Stubbe Solgaard (2005))

Very little research work has been done on this issuc in the developing world in
general. Bengaluru is chosen to carry out this research work, as it is known as the Spend
capital of India. Therefore, it is vital to understand the buying behaviour of customers in
Bengaluru City. It is also evident from the literature review that, online purchase intention
wis minimally regarded as the outeome of consumer perceived value towards online grocery
retailing. (Joshua Grossnickle, Oliver Raskin (2000); (Leon Schiffman, Leslic Kanuok
(2010))

Volume 8, lssue 12, December 2004 | Q7 g fadalvipournal com
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Abstract
Chaline Grocer refers 1o a grocery store that allows private individuals and businesses o purchase
aroceries and grocery products online. Despite the groveh and impariance of online grocery, litde is
knramr ahow! iow people shop online for groceries. Previous sindies identified foctors influencing on-
line buving behavior; challenges faced by oon-line vetailers but conld wot fdentify the prchase
helenvior of Tndian procery consumers, In order to study the online grocery vetailing influence on
customer huying behavior in a systematic manner a madel is developed with simulating & restraining
Sfactars with an ebjective to investigate the effect of stimulating and vestraining factors on perceived
valwe tewards purchasiog grocery onfine in Bengalwen Citve Data collected from 10 respotdents

fonline grocery purchasers) throwgh guestionnaire as vesemvelt instrument, the data hay been

anafyzed with the help of talwdar statement and hypothesis test, at last it is concluded stating both the

stindating and restraining factors have a significant impact on pevecived valwe of cusiomers towards

anline grocery purchase.

Key Words-Ouline Grocery Retailing, Perceived Value

1. Introduction

Online Grocer refers to a grocery store that allows private individuals and businesses to purchase
grocerics and grocery products onlineyy;. There is usually a delivery charge for this service. Online
Grocery Retailing is slowly developing and gaining its importance in the field of E-Retailing, But the
anline grocery retailing his not penetrated the minds of customers very successTully as expected.

1.1Bencefits of Online Grocery Retailing
#Time saving
& More chotee in terms of products & brands
# Tlexibility in terms of shopping
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#  Easy comparison ol prices from one seller to other.

#  Economical when compared with traditional purchase
#  Privacy

>

Free from the crowded retail floors

1.2 Rescarch Gap

Diespite the growth and importance of online grocery, little is known about how people shop online
for groceries, Previous studies identified factors influencing on-line buying behaviour: challenges
faced by on-line retailers but could not identily the purchase behaviour of Indian grocery consumers.
An extensive review ol the literature on online grocery retailing revealed that majority of research on
online grocery retailing has been undertaken in the developed world);, Very little rescarch work has
been done on this issue in the developing world in general. Bengaluru is chosen to carry out this
research work, s 1t 15 known as the Spend capital of India.

MrVinith H P, Assistant Professor, PG Dept, of Management Studies{MBA) AIT, Chikkamagaluru,
Karnataka, India-577102, Mob-+91-948 1835100, vinithhpiaatckm.in , vinithhpmba, aitiommal.com
Therelore, 11 s vilal (o understand the buying behavior of costomers in Bengaluro City. Tt is also

evident from the literature review that, online purchase intention was minimally regarded as the
outcome of conswmer perceived value towards online grocery retailing,

1.3 Statement of Problem

The E-commerce is the playing a major role in the 21" century and the E-Retailing is one of the
impaortant branches of E-commerce,. Online Grocery Retatling is slowly developing and gaining its
impaortianee in the Neld of E-Retailing. But the online grocery retailing has not penetrated the minds of
customers very successfully as expected ;)

Therefore the topic “The impact of Stimulating & Restraining fuctors on Belaviour of Customers
in selecting Grocery online in Bengalurn City” was chosento know the influence of various factors
on online grocery purchasers.

L4Research Maodel
In order to study the online grocery retailing influence on customer buying behavior in a systematic

manner a model was developed

Stage One- Tactors which influence the customers towards online grocery retailing were listed aut and
termed as simulating factors.

Stage Two- factors which use to negatively influence the customers in not making use of online
grocery retailing were hsted oul and termed as restraining factors

Stage Three- know the influence ol these stmulating factors and restraining factors towards perceived
virlue ereated among the customer and over purchase behavior.

185
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B SR D - ABSTRACT

L the age of globalization, wrnever 15 a comtinoal problem in organdzations and # 3 commen i every tepe and size of organization and at every
organizatiosal level, Theoretically, the argenization’s performances and productivitics of maeny organizetions are impacted by the Tarmove
Intemticn. Thes study has been carried out in stock broking compinies which ure operating in Bengalums Cioy, The focus of this study is on live
edependent variables numely job satisfaction, orgamzationz] commitment, perceived nlemnative job oppormnrizs, work life conflict, and wark
steess that are thought o be associated with tornover intentions, The Gndings revealad that job satisfacrion and crganizatona]l eommitment has
negetive efleclon lormaver intentions, whereas perceived alternutive joh oppoviunitics, work life conflict, and work stress bad significant pesitive
ellect on turmover mtentions, The smdy revealed thar, Bealtby working envienmmenl, norturing cnyploves lovaity, orpanization] inspiratiom and
elfective lead relention strategics, a3 the key drivers apainst lumover intenlicns,

KEYWORDS

Turnoser wtention, Job satisluction, Work Tife Conflict, Work stress,

. Introduction

Lin the arganization the Tuman Resources are the e bload of Bite, It is
difficull tar the organicsation W compele in the corrent era af
competition without the Joyal and competenl Human Besource, The
loval emplovees are the moest productive and o souree for the
development of the organization and viee versa. The high tmover of
employess in the ocrganization inereases the cost of hiring new
worktoree and decreass the productively, An organization can gain the
campetifive advaniage due o relaicing of qualified, productive and
Towal wark foree,

Emplevecs veluntarily leave creanizations fur a variely of Tersans,
mcludimg low satistaction with their jobs, Tow satisfuction witl their
employer, limited promation and arowth opportunities, o hetler
vpperiunity elsewhere, or disapproval of organizational changes or
restructuring. O the other side, tormoves intention may he defined a5
the intention of emplovees to qoit the orzacization. Turnover inlent 1
the probabality that an ind:vidual will change his or her job within &
certwn time periad and thus 71 lesds 1o actual twmover. Tt s the
indivitdosls infention fo voluntary quit the oreanization or the
privfEssion.

The measurement of Turnover Idention can determine the ikelihood
if the stnfT lewving the arganization. This helps o detenins how one
can find apponunitics te reduce the overall furnover intenlion une a
vomplex phenomenan thal depends nn varions fctors,

2. Stuck Broking

A hrokerape firm, or simply brokerage. is o linancial institulion thal
freilitates the buving and selling of financial securities between a
burver and s seller, Hrolerage firms serve a clientzle of investors who
rade public stocks and other sceuritics, vsvally twougl the finn's
agent stockbrokers, A traditional, or “full service,” brokerags firm
ustedly undertukes more than simply canying owr a stock or bond
trisde, The sl af this type of brokerage firm is entrusted wills e
respomsihility of researching the markets fo provide appropriule
recommendutions, und in dving sothey direct the actions al pension
fund mamagers and portfolio managers abike. Traditional brokerage
[z havve nlso become o source of np-ta-date stoek prices and quotes.
Brrokers ore categerioed into vype's fall serviee or discount broker and
anline tradingor Offline Phone rading,

3 Review of Literature

fghavie M, and Greenhans J H (19420 in theic article entitled
“Betvvminaies of MES empfovees fuesover indentions: a stractural
eguation model”, ddentified the three major forms of WFC:
temme based. strain-based and behasvipr—hazed work—family confiict. It
was also Found that the interfave of work and Family produces streas
and straes Log employees, | 1]

Prodromes D Charzoglon ef al, (2000, n their research acticie

entiled “Factors Affecting Aceountanm® Job Safisgfoction and
Terteover Tnrentions: A Stractwral Eguation Modet™, supeeated that
Jobysatisfaction can be enhanced not omly by providing a satisfacoory
salary. promation opporiunities or having good reltions with one's co-
workers, which consiile soree of the constrocts facets, b, also,
throngh steengtiening the varishles that are related to it Job
satisfpction leads o dmprovement in the commitment level of
employees thus redocing e luemaver inlentions, [27

Crerry Tresren (20033 in this cesearch thesi= enticled “The
relarionship beiween perceived fob alteesatives, emplopee giitidos
anvd feaving fatenifen " concluded that, conployee miention o leave s
pasiively correlated with perceived jolr allematives. Employvees who
want to leave but are not optinistic aboot their clances rate fheir
emplescec artitudes st the same level as those whe also want ta leave b
are more aptimistie ghout ther chances, (3]

. Roman, 8 Fijopakamar Bhoarathi, 10 Sesha aod Shafi
Jasepdf2013), their aticle emitled * Use of Stewcinral Eguation

Madeling to Empivically Stwdy the Taeavver Tnientivies af

Faformeation Technefogy Professionads in Puae Cioe" observed that,
Chrganizations need to cnalbie a healihy working envivonment in which
eiiplisees are ahle to halance their time padiciously Tor both personal
amd professional roles, Crganization necd 1o alse qurture he loyally of
eriplivess amd continue o inspire threugh Teadership and cullirs in
bringing out the hest fron every emplovee and susiain sech elforls by
canELEant recognition and growt b avenes, |4

The meview of the Wersmre on nenaver imantion revealed that,
argaizations are snll finding sseategics o retain aood workforee, angd
understand the mmaover intentions of cmployees, Therefore, a
compressive sty is important o i1l the vacoum in the Tileratome
converning the role of varicus factors that infoence tamever
intentivns ol emplavees of the stock broking companies in g
HOr sl Conlexl,

4. Stawtement of the Probiems

The Widuntary attrition rafe of [ndian finaacial services seetorin 2015
was IR %, which inereased to 15.9% in the vear 2006wl is expected
L increnst in the ensuing vears which is alarming wo financial services
sector aerass the nation. Thus, there is a nead for a comprehensive
studly on Factors influeneing nrmover intention among snplovees of
fnancial services seclor which &5 facing high levels of emploves
turnover. The siuly may help fimeronal managers in understunding
cerlain key personal and professional factors that can trigoer lumover
i ions.

5. Objectives of the Siudy

Faidentify factors that influence nomover mtentions ol emplayees of
stock broking companies in Bengaluone City o understand the
relationship between influencing Taclors sod Lumover intention of

| 21} |—| International Journal of Scientific Research I
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eoaployees of stock hroking companies in Bengaluma Ciy using
structural couation modeling, To investigate the mediaring cficet of job
salisfuctin on lermover ndenlion.

. Scope ol the Study

lhis study was comfined to employees of stock broking companies i
Bengalur City, The study i confined to investizate the influcnee of
factors such g orpanizational comnitment jobe satislaction, conflict
berascen work lite and the famaly life, wark stress, and perecived
lternative job opportunities on (e lumeyer inlenions,

7. Rescarch Iypotheses
The tollvwing hvpatheses are formed based on the objectives of the
study which are mentioned as below:

s Waork=tamily conilict hos a sianificant positive influence an
ArmaveT Inientions,

: Waork siress has o significont positive nflluence on lurmaver
intentians,

H,: loh satisfaction significent negative inflicnee on tirnever
inlentians,

H,: Orpanientional commitiment significast negmive influence on
TI,1TI'|('|‘-'CT'iT|T-C‘I1T!I.‘|I-‘|E\.

H.: Pereeived nlemative Job opportumilics bave o signilicant positive
influetce an tuetcs et intentions,

H.: Work stress has a significant negative influenee on Joh
soiislielion.

H.: Ohrganiaatione] commatinent of the employee bos o signilicaim
influenee on Jab satsfaction

8. Hesearch Methodology
B.1. Rescarch Design: Empirical rescarch design hos been emploved
for conducting the study,

B2 Sowrees of Data Colleciion
B2 Primary atas Strochured questionngites containing 22 closed
ented goestivmmeire hes been emploved foreallecting prirnary dita.

H.z.z..‘;t‘tillll‘lﬂl‘i Drat: Secondary data has been collected  froum
k ¥
leIFI'Iﬂ!S. rescarch thesis,

#.3. Sampling Design

#.3. L Sampling unit: The marger population far the study consiats of
epmplivvess working inostock broking companies operaling in
Benpaluru ity ol Karmaluka State.

#.3.L5ampling Techuigue: Mon Probabiling convenience sampling
has been emploved to collect the primary deata,

A Sample Sieer 100 employees who nre working in stock broking
companies operating in Bengalum ety of Kamataka Slate

#.4, Research Instrument: Five point Likert-rype scales {1 =strang by
disgrree, Seslonely apree) wes wsed e orecond the resnonses o the
iteme inthe questicnnaire.

9, Tools used for Analysis of data

.1, Koiser Mever Olkin (KMO) sl ol sanpling adequacy and
Bartlett's et ot Sphericity was used determine whether the sample s
adequate v appropriate for Gctoranalysis.

9.2 The structaral validity of the proposed research mode! was
gseertained by using CFHA- co variance based stmctumal equation
mdeling {CR-SEM L fur which Analyeis of Mement Straciure (1BM-
AMOE aoftware was cmplovied.

1L Anabysis ol data
1 LR adser—Meyer—Onkin { KMOG test of Sampling Adeguacy
The test ol soepling adequacy needs w be performed in order o

determine whether the sample is adequately appropriate for factor
analvais, Accordingly the Kaiser—Mever—Olkin (KMOG test of
sumpling adequacy and Dastlew's test of Sphericiny were conducted. A
minimum accepted KMO valoe of 0050 was feed. The valoes are pre-
sented inbelow Table Mo, Based on the values given in Table Mo, D of
R AACY, the sample adequacy for all the variables that defined the con-
struct=wese found o be accepalle.

TableMNol: KMO and Bortleti's values

Construct | KMO | Bartleft's
Worl i'a||1il'ﬂ'f'!i_'_611lliﬂ 712 (FH
" Work Stress LA (0
Orpanizational Commitment 63T i
Ferceived Alternative Jobh Opportonities 4550 | 000
Jub Sutisfaction EIT | o
Turnover Intention (Dependent variables)|  0a00 | KK

Searce: Field Survey

The KM voloe was Tound o be connfortably adequate and the
chi—sguore valoe ot of the Tarle's wstwas foond to be significantly
positive for the data contained inall the constrects I our stody. Tlence,
we can conduct actor analysis because the vanables are loaded
properly.

W2.Confirmatory Factor Anabysis (CFA) i this study, CFA was
done waing co-vanance hased strochural equation modelling (C1-
STMY, Tor which TRW AMONS soflware was emploved.

LA Siruetural Fruation Model Resulis: The primery shjective of
the atucdy is o cmpericad by test the relatonship of the sic constrocts. In
other words how do Work—Famiby—Cuontlict (WFCE Work Stress
WS, Job Satisfaction (1%, Crganieatienal Cammiment (000, and
Perceved Alermatve Job Opportunities (PAT relate o Tarmiver
tmentioms

DL Overall Model Fit: The sunmmenye of @1 the indices are provided
in Fromm Fable Mo 2 it car be found that the caleulated values ol all the
determinants afan acce plakle model 5 namely CWMIN, CELTLL WFL
FrEEA sugeested o close fit of the model to the dars,

Table No2: Model Fir Indices —CHA

FitInden  [Value Oblaiscd] Value Desired
CMIN {Chi-Sguare/Degroes of 4 1R3 Freiween 2 and 5
Freedomp 32 fdf
 Mormed Fis Tndex [..‘.\IF'.Ij CoEd | U8 ormoe |
Comparstive Fit Index (CF1) 50 L8 o e
Tucker Lewis Index TL1 | Bk {19 or miere
{NNED
Foot Mean Square Ervor of R 0.0 ar lesy
Approximation (RMSEA)
 Palue Ole (.05 ar less
POLOSE REEES CLOS o less

Sonrve: Field Surver

;;.4 Wi L cu-n:ij,xk

Crganiamiinal
Commbmain

L .,

T

Joiz BatvlarEoe
]

wmmwuu-n!_

dt Dgpunkoniety |

Driagram Mo 1: Final Model of Turnever Intentdion
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FACTORS INFLUENCING EMPLOYEE TURNOVER

IN INDIAN AUTO-COMPONENTS SECTOR
WITH SPECIAL REFERENCE TO BENGALURLU CITY

Devananda 1T, M. Dir, K, V. Giridhar!?

ABSTRACT

Attrition @ @ critical isswe and pretty Mgh fnomany indusiries. The term Awirivion ' iv said io be the gradual reduction in the
| mumber of emplayees through retirement, resignation ar death, Hewce, the organization loses key skills, knowledge and
businesy relafionships, Retivement and death cannot be avoidable, but the attvition of skilled employees can be stoppabile,
Modern managers and personnel adminisivators are greatly intevested in reducing atirition in the oreanization in such a way
that it will contritate to the maximum effectivencss, growih, and progress of the organization. Retaining emplovees is a
erivical and ongoing effort, An effort is made in the through the present study fo avsess the factors which are influgncing
emplovee lurnover in Indian awomobile industry, Hypothesis and other siatistical tooly arve used to analvze the variables,

KEYWORDS

|_Attrition, Retaining Employees, Retention, Managers ele,

INTROINGCTION

Companies in India as well as in other countries face a formidable challenge of recraiting and retaining talents while at the same
time having to manage talent loss through stidtion be that due to industry downtums or throush voluntary individue! nmaver,
Losing talents end empliyess resull in performance losses which can have long term negative offcet on companies especially il
the departing faleni feaves gaps in its execution cupuhility and human resource functioning which not only includes lost
productiviry but also possibly loss of work team harmany and social geodwill. With atirition rares being a bane of every industry,
eimpanics are devising innovative business models for efMective retention of mlent. There are many factors responsible for
attrition and empluyers are pelting increasingly conscious of the fuclurs that can keep an employee committed. Attrition muy be
defined as gradual reduction in membership or persinmel as through retirement, resignation or death. In other words, attrition can
be defined as the number ol employees leaving the organization, which meludes both veluntary and involumary sepacation.

The employes gradually reduces hisher des with the company than erib about the onderlying factors causing etrition. Tt is
symptomatic af a much decper malaise that culs deeper inta the mmards of orpanizations. Allrition rates vary from sector and
industey tr industry. Aparl fom the unavaidable ones like resignation, retirement, death or disabiling, the causes are found 1 he
many and varied, They vary according to the nalure of husiness, the level of the coplovees and the nature of the respona b lity
shouldered by them, The shvious, common and main reasons are the ‘ergunomic discomfort’ expericnced by the employes anid
the “functional incompatibility” between the corparale management and the emplovees. Very alien, an sinployes finds himself
amang collezgues and superivrs he is unable fo cope up with, Allernutively, be finds himself totally out of tne in his foctions
with the emplovee's functional requirements, [wiling e rise 1o the emplover’s expectations.

Hrand name of the company is hampered due w more emploves wmover rate and the competitoes start poking their noss to reemis
besr talents from them, EfGciency of work s hampered largely. Let me give vou an example, if an employee leaves in the middle
ol an ongaing projeet it 15 very difficult to fill that Vacuum and a new employee can never reploce an old and tlented employvee
so this leads 1o delayed completion uf projects and less work satisfaction smeng other team members, 1o the present context the
present paper is ascertain w study oo employee attrition and retention in Anto-Components cunufacluring indystrics in and
araund Bangalore, Karnalsk,

Owerview of Auto Contpanens Indusiey
The Tndisn aulo-components industry has expericnced healthy prowth ever the Tast fow vears. Some of the factors altributable 1o

this inclnde & buoyant end-user market. improved consumer sentiment and return of adequaete liquidive in the financial svstem. The
aulu-compoments indusiry accounts for almost seven per cent of Tndia's Gross Domestic Product (GDIP) and employs as many as

WAssistant Professor, Department of MBA, A 1T, Kamataka, India. devanandhmimmailcon
? Assistant  Professor,  Sahyadri  Commerce and  Maonsgement  College, Kuvempu  University, Karnalaka, India,
giridhar. malnadie pnail.com
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19 millivn people, both directly and indirectly, & sable govemment framewark, increased purchasing power, large domestic
market, and an cver-increasing development in infiastrocture have made India a Gavorable destination for investment.

The Indian auto-components industy can be broadly classified inte the orpanized and unoraanized sectors. The oreanized sectan
caters o the Criginal Equipment Manufoctorers (OEM=) and consists of high-value precision mstroments while the unorganized
sector comprises low-valued produocts and caters mostly fo the afiermarker category. Over the last decade, the automotive
components industry hos scaled three dmes 1o US55 39 billion e 200516 while exports have prown cven faster o USSR
hillion, Thiz has keen driven by strong growth in the domestic market and increasing globalization (ncluding exporst of scveral
Indian supplicrs.

The rapidly globalizing world is opening up newer avenues for the transporlation industry, especially while it mokes a shil
towards electric, electronic and hybrid cars, which are desmed more efficient, safe and reliable modes of transportation. Over the
next decade, this will lead to newer verticals and apportunicics for aum-compenent manufacturers, who would need to adapt to the
cliange via systemalic research and development. The Tndian auto-components industry i4 set o become the thind lergest in the
wiorld by 2023, Indian awo-component makers are well positioned to benefic ficm the globalization of the scctor 88 cxpons
potential could be increasad by up e fowr imes b USS 440 hillion by 20240,

REVIEW OF LITERATURE
The overview of the related literature is cnuncizied below:

e K. Favanya Lacfa (20000 I bee griicle A Studv on Eviplevee Afteiiion ang Retesiton e Moanwfacturige fndusivies in Nellore
Dhigiricd, Anefiva Prodest ™ supgevted that , even though the employees are satisfied with their natore of job, 1f is ddentified in the
study that many employees prefer to change their job due to lack of growth opporninities i their job, Therefore, the companies
can Jook for some innovative lechnologies to decrease their anition level by providing prowth apportunitics,

Misn Luchariah and D, Roope TN, 20021 in their article *A Study O Empdovee Reteation Facears faffvencing { Professionals
af ndion Jt Companies aed Mydtinarional Coppaides in Iedic” recommend that, Top Management should view atirition as a
scricns problem and take messures o contrel i by ipvolving TR Manogess and Business Leaders, Organizations should
perodically condoet exil, engagement and culture surveys oo understand the changing expectations of the eritical warkforee from
time to e and take all these inputs o have a bolistic uaderstanding of the Tactors influencing relention ol emplayvees.

Hrifestr Kisfore Coswand, Swshaie Mo, (2002), in their acticle “Asreition Doney and Retention Challeages of Employees™
conclude that, Crpenseations planming shoeuld be giving clese atention o why aterition is ocooming in the preset. To jgnore why
people are leaving the erganization is to @nere the arganization’s greatest asset — its people. People are needed (o accomplish the
(ask, but people are more than just taskes they perform. They are dreams, hopes, ambitions, creativity and innovation, To reengnize
and cultivane these valuahle assets is one of the surcst ways to butld an organization that leads rather than follows in domestic and
global markets.

Nvesh Ehaerd, (2012) in us article “Emplovee Tenover: Sud Attdude e Poor Munagesient”, Bmployee furmnover 15 giving
sleepless nights o human resource mansgers in many countrics m Asia, A widely held belief in these countries s that emplovees
have developed bad attitedes due o labar shorage. Emplovess are believed o job-fup for no reason or even Do fun. In this stady,
examined three sets ol entecedents of twmover intention i companics in Singapore;  demogeaphic, contrallable, and
tmcontrollalle.

Cigpate Negi (2013 in her anticle entitled “Emplovee Advition) Inevitalde Yot Mamageatde” concluded thal, Emplovees are the
most valuable assels of an orgonication. They add valoe o the srganiation inoemms of guantiity and guabite s well, Therefore, i
is indispensable fo maintain s permancnt sand promising workferce; which over the vears has become o tough sk Tor emplovers
and thereby increased atirition in the erpanirations. Aurition s inevitable, it will always prevail, it can only be minimized
Intringic factors are equathy and sometimes more inportant than extrinaic tactors while controlling attrition.

Mx Magkan Kivpn, (20032 in her article 4 Stidv on Dreeds and favnes of Engplfovee Tmovee (o Edueation Sector with Special
fefevence o Prafessiona! wod Technioa! Instiruies in Tuan Cides o 1P recamimend ihar, creste a rotational schedule far roles
with scts of tasks that cyele 2 or 3 times & year, Encoursze emploves pride by offering imacvative proarams that demonstoate that
they are important (o the success ol the company or organieation. Demonstrate respect for emplosess at al] fimes,

M, Deepei Sinha and e Somestt Nomoare Shekde, (20030 in ther anticle, "4 Soaely af Bagplaver Retention e The

Pharmacentioals Seciar in Delivaden Cite” concluded that, no doube, soanng atteition Jevels arc proving ta be a serious problem
far organizations. Concerted offorts to keep retention on a tight leash will delinitely help, High retention Tevel will Jend e fewer
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IMPACT OF GST ON ONLINE PURCHASERS
WITH REFERENCE TO BENGALURU CITY: A STUD)

Vigith HP.Y Dr. Shrimnas R Patil™

ABSTRACT T

: ; wifedd common market It is o g
5 @ ximgle indirect sax for bhe faode manion, ome wisich will mode fufic @ we Single iy o

E;T;;mwmm.@-h#mﬁxwwhm.[d*m *.Wk“ﬁrdﬁgrg:
on 1211 poods and 500 services i the range of § 0 25 per com W!’@ﬁqu{mmwh
m&n&mﬁrm&ﬂmﬂaﬁﬁmﬁwhwﬁ*wﬂm miqmnu,
ﬂmhmmmd,hMMkw#mmmﬂwiﬁﬁmhﬁh
hdﬁmwfdﬁgw&ﬁq‘qutﬂmwmahwuﬂmm_ﬁ"rﬂlmﬂ{qu%
WdﬁﬂTﬁq‘hwmeMﬁpﬂLﬂgw&m&mw&mmg
GST. ?ﬂ#ﬁu&nw-whmdﬂm”ﬁd?ﬂmudﬁwwr_mmq
GST. 95% of respondewts sromghy agree thas the product delivery is much faster. Fﬂﬁm_@ﬁb-uumdm
GST has o grecuer impoct on ondese prerchasers despite of this there ks o greaser scope for E-Retailing in furuee.

KEYWORDS

GST (Goods & Services Tmx). Electronic Retailing. Online Purchasers ete.

LI INTRODUCTION

On Jubs 1. India moved 00 1o 2 new erz of tavation with the oliowt of Goods and Senvices Tax (G5T). It has now subsumed |

central and stte indirect taxes and 23 aiwscs ino a single tax regime. Such a big transition is bound to change the lives of M
individuzals and businesses,

lt is a single indircct tax for the whole mation. one which will make India 2 unified common market. It is & single tax on the supph
of goods and services, right from the manufacturer 10 the comsmmer. GST will break the complicated structure of separare comps
and state taxes which ofien o erlap with each other to arcate a uniform taxation system which will be applicable across the R,
Under GST. the government has fived GST rates on 1211 goods and 5300 senvices in the range of 3 0 28 per cent Cersin fems
such as alcohol. petrol, dizsel and natural gas will be excmpt ander the GST.

GST Tax Slabs
Table-1
| 8.No Slabs Tax Rate |
1. | FustSlab 5 percent |
2. Second Slab | 12 porcent
3 Third Slab | 18 percemt
4 Fourth Slab | 28 percent |
Sources: Authors Compilation
Mezning of E-Retailing

Electronic retailing is the sale of goods and services th
business (B2H) and business-lo-consumer (B2
process of seliing the poods and services throug

rough the intemet. Elecironic retailing. or etailing. can include busisess-
). The Electronic Retailing also called as e-tatiling or imerner reraifing, 13 the
h electronic media. panticularly the internet.

GST & its impact on E- Retailing

IJ.E:IT u-..',r.;: HOT (Pt cusiomer experience- AN India Online Vendors {wsnciation of India (An umbrella body of 1 S m-;'-:-;.
selters). Currently. e-commerce websites do not vollect tax in any form. Under the GST, they will collect tay af a fived mie ¢

" Assistant Professor.
MProfessar & Disecin

Department of MBA. A.LT.. Kamnataka, India. vinitht if 7 gmai
) CALT ymithhpmba aif if gmail.com
r. IEMS-B Schnol, Karnataka, India, shriji.patil 7 gmw{mm N
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@ while paying 10 the sellers Tisted on their websites. This is likely to impact prices and make your online shopping more

gr CCr
expentt

VEED FOR STUDY

T is 00 ol widest “'-“’:;‘;’mw mf;?rrms _'L!nde:nuken_ ""'!""fh‘hﬁs its impact on all the three scctors and also their subsectors. E-
.. one such subsector of Tertiary sector or service sector, the E-commerce is the playing a major role in the 20th

ﬂ v and the E-Retailing is one of the important branches of E-commerce.

w identify the impact of GST aver the onlinc purchasers and there purchase intentl ' ic -
Thete .fﬁSrM Online Purclasers with Reference to Bengalurn City—A Smrf_‘r". R SRR

QBIECTIVES OF STUDY

. Toknow the Online Purchasers awareness towards GST.
. Tostudy the impact of GST on Onling Purchasers & there Purchase Intention.

SCOPE OF STUDY

This study i5 limited to the online purchasers of Bengaluru City. Further scope of the study is limited to identify the impacl of
ST oo Online Purchasers & thers purchase intention.

RESEARCH DESIGN
Tahle-2
[ Type of Study ' Descriptive . _—l
Serces of 1ata Collection | 1. Primary Data: Questionnaire with the help ol intervie 5.
2. Secondary Data: Published article s
i : _ Sampling Design -
 Sampling Unit __ Online Purchasers in Bengalury ity 2 =t
| Population Size B Cannot be defined ; ]
Sampling Size 100 .
Sampling Procedure ) Convenience Sampling
| Contzct Method 1 Interview with the help of Questionnaire L

Spurces: Authors Compilation
LIMITATIONS OF STUDY
s The study is confined only to know impact ol G5 T on online Purchascrs,

s The outcome of the study is restricted to the customers wha buy produsts enline.
*  The sudy is restricted to the gengraphical location of Bengalura City.

ANALYSIS
Tahle-3
f__s: No. 5  Parameters _:_ "~ Response T Count | Pereentage |
b - | 98 9 |
1 e youawsere of GET (Goods & Services Taxy? | Mo 0z 02
| Total Lo 100
L | There is ageneral increase in Tax rates of products | Strongly Agree 02 o
L after implementation of GST i Apres B3 B3
B Cunpot Deline ns | 05
) T Disagree 05 05
Strongly [Hsagree 05 b5
) i R A Totul 100 o
Lj-_ Return of prndumTis complicaed Stronply Apree 72 72 =
Intecnationa) Journat of Logistics & Supply Chain Manugement Perspeciives © Perzotiuite Journals M2 Pape
hﬁ-—.__
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“Problems Faced by Customers during Online
Grocery Purchase at Bengaluru City—A Study”

Vinith HE (waa,

Assr, Professor, Dept. ol MBA
ANT, Chikkamigraluen

Abstract: - Onling Grocery Retailing s slowly developing and
gaining its impoertance in the field of E-Retailing. But the online
grovery retailing has not penctrated the minds of customers very
suecessfully as expected, Therefore to Identify the gap, the
research tille was developed and the swrvey was done with the
objectives to know the level of awareness of the customers have
towards Onoline Grocery Retailers, and further to koow the
varions difficulties faced by customers in the process of online
grocery purchase. Some of the major findings are 32%  of
respondents strongly agree that, the online grocery purchase is a
complicated process, 37% of the respondents agree that, they
face difficulties in  retwrning the products, 34% of the
respondents strongly agree that there is a lack of seeurity in the
process of ouline grocery purchase, Finally the study was
concluded stating that there are certain problems faced by
customers in online grocery purchase, it these problems are
addressed  the anline  grovery  retailing will soon he very
specesstul tham traditional grocery retailing.

Key Words- Online Grocery Purchase, Online Grocery Retailing

I MEANING OF RETAILER

b word Retailer has been derived from the French word

“Retail™ which means to sell in small guantitics, rather
than in gross. A retailer is & person who purchases a varicty of
goods in small quantitics Fom different wholesaler and sell
them o the altimate conswmer. He s the last link in the chain
of distribution from the prodocer to the consumer.

I RETAILING

Retailing consists of busingss activities involved in selling
goods and  services to consamers for their personal or
household use, Betailing i3 the final stape in distribuiion
process, With the popularity o iternet, eetathing 15 beconnng
popular using web site and a new Torm of e-tailing 15 also
developing

I ONLINE GROCERY RETAILING

Omline Grocer refers to a grocery stove that allows private
individuals and businesses to purchase proceries and procery
preducts online. There is vsvally a delivery charpge for this
service.

1. Shrinivas R. Patil

Prefessor & Divecior
TEME-8 Sehood, Hubli

IV. REVIEW OF LITERATURE

According to Parvag Desai & Ali Potia paper an “Fuiire of
Crracery vetailing in digital world " There s one thing that
always stavs the same in retail world is “Change”™. New stores
opens, others 2o out of the business. Retatlers always go with
experiments to with new strategy, which has given raised w
the new strategy that is E-grocers. This 1 one of the most
challenging sectors of the retail market today, Multiple
companies have entered the e-gprocer market. The study also
identifies some of the reasons why an increasing number of
consumers buy groceries online are common o all Internet
purchases, including  better  prices,  larger  sclection,
convenience, and time savings. Home delivery of idems
purchased online is appealing to those for whom going out to
shop s difficult for warious reasons, such as physical
disahility, the need to care for small children, the lack of
adequate or convenicnt transportation, and/or a husy lifestvle.
Buying  groceries  and  other products  online  unchains
consumiers  from physically  driving to and shopping in
traditiomal stores. At the end it concludes stating that Grocery
busincss operates an thin marging, and hence it is imperative
that e-grocers identify the most cfficient and effective wavs
for order fulfilment and delivery of the bulky andior
perishable items they sell. Despite of various barriers there is
still a potential scope for development of online procery
retailing as the part busy DLife practices and  growing
technobogy.

Accourding to Debasis Ghosh  (Assistant Professor, Benpal
Callege of Engineering and Technology) paper on "By
tndicn B-Retailing Mavket &0 S0 a Pactly Success and a
Partly Failure Story "= (20040 L8N 2068060 ) discusses
that though India had 3rd largest online wsers dotabase in the
world but the conversion rate regarding online shopping was
stll very low tll 2004, Iv was foondd mainly women and rural
users were either not interested or afrad of online buying,
With this few customers also believe that the tadilional Feel
and touch shopping experiences were absenl, somelimes
excess costs were meurred due 1o mansaction costs, Privacy
concerns of lndian online users, they were reluclant Lo expose
personal details including credit and debit cand details in
wirtual world, Concerns over durability and functionality ol
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Abstract: - Online Grocery Retailing is slowly developing and
gaining its importance in the ficld of E-Retailing. But the online

grocery retailing has not pencetrated the minds of eustomers very 1

successfully as expected. Therefore to identify the gap, the
research title was developed and the survey was done with the
objectives to Know the level of awareness of the customers have
towards Online Grocery Retailers, and further to know the
various difficultics faced by customers in the process of online
grocery purchase. Some of the major findings are 32% of
respondents strongly agree that, the online grocery purchase is a
complicated process, 37% of the respondents agree that, they
face difficulties in returning the products, 34% of the
respondents strongly agree that there is a lack of security in the
process of online grocery purchase. Finally the study was
concluded stating that there are certain problems faced by
customers in online grocery purchase, il these problems are
addressed the online grocery retailing will soon be very
successful than traditional grocery retailing.

Key Words- Online Grocery Purchase, Online Grocery Retailing

I. MEANING OF RETAILER

he word Retailer has been derived from the French word

“Retail” which means to sell in small quantities, rather
than in gross. A retailer is a person who purchases a variety of
goods in small quantities from different wholesaler and sell
them to the ultimate consumer. He is the last link in the chain
of distribution from the producer to the consumer.

II. RETAILING

Retailing consists of business activities involved in selling
goods and secrvices to consumers for their personal or
houschold use. Retailing is the final stage in distribution
process. With the popularity of intemet, retailing is becoming
popular using web site and a new form of c-tailing is also
developing

III. ONLINE GROCERY RETAILING

Online Grocer refers to a grocery store that allows private
individuals and businesses to purchase groceries and grocery

products online. There is usually a delivery charge for this
service.
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IV. REVIEW OF LITERATURE

According to Parag Desai & Ali Potia paper on “Future of
Grocery retailing in digital world” There is one thing that
always stays the same in retail world is “Change”. New stores
opens, others go out of the business. Retailers always go with
experiments to with new strategy, which has given raised to
the new strategy that is E-grocers. This is one of the most
challenging sectors of the retail market today. Multiple
companies have entered the e-grocer market. The study also
identifies some of the reasons why an increasing number of
consumers buy groceries online are common to all Internet
purchases, including better prices, larger sclection,
convenience, and time savings. Home delivery of items
purchased online is appealing to those for whom going out to
shop is difficult for various reasons, such as physical
disability, the need to care for small children, the lack of
adequate or convenient transportation, and/or a busy lifestyle.
Buying groceries and other products online unchains
consumers  from physically driving to and shopping in
traditional stores. At the end it concludes stating that Grocery
business operates on thin margins, and hence it is imperative
that e-grocers identify the most efficient and effective ways
for order fulfilment and delivery of the bulky and/or
perishable items they sell. Despite of various barriers there is
still a potential scope for development of online grocery
retailing as the part busy life practices and growing
technology.

Accourding to Debasis Ghosh (Assistant Professor, Bengal
College of Engineering and Technology) paper on “Why
Indian E-Retailing Market is Still a Partly Success and a
Partly Failure Story”- (2014) ISSN: 2168-9601) discusses
that though India had 3rd largest online users database in the
world but the conversion rate regarding online shopping was
still very low till 2014, It was found mainly women and rural
users were cither not interested or afraid of online buying.
With this few customers also believe that the traditional Feel
and touch shopping expericnces were absent, sometimes
excess costs were incurred due to transaction costs. Privacy

- concerns of Indian online users, they were reluctant to expose

personal details including credit and debit card details in
virtual world. Concerns over durability and functionality of
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